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Presentation Notes
[Moderator Slide]

This BA Marathon session is presented by Matt Allington.  [Bio goes here]    
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Overview of Today’s Session
Tables do not have to be connected in the Data Model to add value

= Objective

= Broaden the awareness of using
DAX and Power Pivot with

disconnected tables.
= 4 Techniques L

= User Input Slicers. "fi“j; A

= Switch Measure Slicers. S

= Banding.

= Latest Survey Result. I Discg:&:cted

Connected Tables
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User Input Slicers
Purpose: To accept user input that can then be used in calculations in the data model
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Lolact increase h 4 ELELgn - Total Sales  Total Cost TWI“ H::-::II H:;u:'“ Incremental
ProceSS Steps L | 0-25% Bike facks 539,360 514,711- $39,360
0.50% 1.00% Bike Stands $39,591 514,807 439,591
. . 005 s 005 Bottlesand Cages  $56,798 521,243 62.6% 556,798 62.6%
1. Create list of values in a e i |aren il e
b I T e Fenders $46,620 517,436 446,620
Gl $35,021 513,098  62.6% 535021
ta €. B.00% 9.00% ekiats 51:5,33: 5;4,215 62.6% 5215336
] Hydration Packs $40,308 515075 B26% 540,308
2. Harvest the selection made oM o it Wb
h Road Bikes $14,520,584 58,983,284 $14,520,584
5ho $71,320  S26674  B2.6% 571320 6L.6%
byt e user. sm:su $5,106  $1,910  62.6%  S5106  62.6%
. Tires and Tubes S245.529 591,809 BLER 525519 G2E%
3. Write Measures that use the T “mn“ e
Grand Total $29,358,677 $17,277,704 . 41.1% $29,358,677 %

harvested value.

4. Build value adding interactive
tools and what if tables.




Switch Measure Slicers

Purpose: To accept user input to change a pivot table or chart

Process Steps

1. Create list of measures in a i

table for each slicer. =

2. Harvest the selection from
the user.

3. Write a switch measure that
‘morphs’ from one measure
to another.

4. Use the ‘morphing’ measures
In your charts and reports.

More Info

Chart Item 1

. | Chart Item 2

Total Gest TotalMargin ~ Total Margin %

Total Sales vs Share of Units
Calendar Year 2001
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Banding

Purpose: Group data into manageable “bands” for analysis

Process Steps

1. Create list bands (age ranges)
In a table.

2. Write a Calculated Column
that categorises each
customer into one of the
bands.

3. Use the Calculated Column in
your analysis.
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Too much detail for analysis

% of All uct Purchases Column Labels |E|

Age of Customer
35
36
37
38
39
40
41
42
43
44
45
46
47
48
43
50
31

Further Reading:

|E| Mountain Bikes Road Bikes Touring Bikes Grand Total

22.5%
29.4%
30.4%
28.4%
38.1%
36.6%
34.6%
30.8%
32.4%
34.3%
31.3%
32.3%
32.7%
30.9%
35.3%
43.4%
39.3%

69.7%

65.5%
60.9%
65.7%
46.6%
51.6%
52.6%
58.1%
52.6%
50.3%
52.6%
53.8%
51.9%
53.4%
47.7%
41.1%
50.4%

100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

http://www.daxpatterns.com/static-segmentation/

http://www.daxpatterns.com/dynamic-seqg mentation/
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Latest Survey Result

Purpose: Access the “last valid record” from a set of data regardless of date

Standard filter propagation is a problem here

Process Steps
1. Build your data model as L —
normal /
2. Remove the relationship to o — L
the Calendar table i — \
3. Write DAX measures to s
replace the relationship por )

SQL

More Info http://exceleratorbi.com.au/fill-table-with-last-survey-result/ __ saturday




Questions?

http://xbi.com.au/blog
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